y 5ACIever Ninja Hacks that will
"Up Your LinkedIn Game" as a HR Professional.

A conversation with Javed S. Khan
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@EMpressionMktg | #marketwﬂhpurpose

o Website Services

e Digital Media
Marketing Services

e (ontent Marketing
Services

e Brand Identity &
Creative Design
Services




e Understand the new landscape.

e The key secrets to make that killer first impression.
e As an HR Professional.
e As an Organization.

e Jtips to an effective employee advocacy program.

e Revealing LinkedIn hacks you may not have known before.
o Putting it all together & Next Steps
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e 50% post messages, pictures
or videos in social media about
their employer.

o 33% post messages, pictures
or videos in social media about B
their employer withoutany |
encouragement from the
employer.



https://www.webershandwick.com/news/employee-activists-spark-a-new-social-movement-in-the-digital-age/

Photo Credit: Annie Spratt



ATTENTION

IS THE
MOST VALUABLE
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Source: foundationinc.co | blog.hootsuite.com



O'million members. =~ -
7

* Profiles with phetos get 21x more

Views ar messages
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Source: foundationinc.co | blog.hootsuite.com
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most trusted social platform for the third year running.

Business Insider Intelligence’s 2019 Digital Trust Ranking

Ranking based on overall Digital Trust scores

Rank 20171* 2018 2019

1 in in

3 L 4 {%
g ® 3
{%

7 N/A N/A

2

| L 4

, s " T3
f

PRIMARY RESEARCH FROM

*Ranking methodology changed for 2018 onward. B U S | N E S S
Note: Our overall ranking is calculated as an average of pillar ranks. Pillars are: Security, Legitimacy,

Community, User Experience, Shareability, and Relevance. I N S I D E R
Suurce: Business Insider Intelligence Digital Trust Report 2017, 2018, 2019 INTELLIGENCE
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This social media channel;

e |t is not only about posting job
opportunities or seeking candidates.

o Acts as your online professional statement
about; you, your qualifications, who you're
connected to, and relevance.

e Value of your company as a potential
employer from a work culture,
engagement, benefits, and much more.

Empressuon%@




"Before | meet someone for the first
time, | send them a link to my
profile...I send my profile in advance
because | think it will establish the
right expectations. Looking at my
LinkedIn profile is a lot like meeting

me.

Artie Isaac
Vistage chair, CEO coach, and creativity trainer. Empression
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m‘ & Message ’ More... ‘
= Mammoet

@ Harvard University

J. Alberto Mendoza P - 2nd

Human Resources Business Partner

Puslinch, Ontario, Canada - 500+ connections - Contact info

Diane O'Ball BA, CHRL, CPM - 2nd

Senior Human Resources Professional

Newmarket, Ontario, Canada -

500+ connections -

Contact info

’ 8 Message H More... ‘

gly Aurum Window Cleaning &

=== Property Care - A Gold...
Seneca College of Applied
Arts and Technology

1 the rlght braln.
Amaa ryafivity. A frwe sparit, | im pasaiion.
Yeurning. Sesvenally. | arm (e soom) of ribring Leughtee:
Fan Laste. Thgfeting of saeul bemeath bare foes.
1r8 [ngvement, Vived ceinrs.
Lo the wre Vo i oo a0 emyey Comvis,
1 toundiess b Art Poetrv. | esvee Lot &
1am everything | wasted (0 be.

MI & Message H More... ‘

Home Trust Company

Brittany Geldart - 2nd
HR Coordinator at Home Trust Company

Humber College

Toronto, Canada Area - 500+ connections - Contact info
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Connect & Me e o
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Bruce Playfoot

Contact Info

Bruce's Profile

S linkedin.com/in,
Message ‘ More... ’

Website
Bruce Playfoot - 1st [l ® bp3D CREATIVES

President - bp3D CREATIVES 3D, Design, Fabrication, Project
Management for: Event Producers, Experiential, Trade Show

Canada - 500+ connectionf{ - Contact info 3. 416.525.4788

Email

br

Highlights

QQ 79 mutual connections 2 Mutual Groups Birthday
1 ou and Bruce both know Monica Gibbs ou and Bruce are both in Toronto | Februazy 25

n and Fes

Connected
June 27, 2014

About §,
Unique Interactive Experiential Displays & Structures. E m press 10N :

S NISUIAD STIM | Promote vour br tr y —— -
Create a VISUAL STIMULUS! Promote your brand, attract & engage your customers. o morketing services company
... S€e more




diIn Backgrounds - Get some inspiration! Abstract Business Corporates Nature Technology Urban Quotes

Get some inspiration! The 1st Linkedin Backgrounds Website.

Download the best FREE background photos to brand your header!

HOW TO ADD LINKEDIN BACKGROUND PHOTO

Linkedinbackground.com

Bryce Canyon National Park
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excuse?" - Gary Vaynerchuk
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Ir products or services, it
- potential customers s




“What kind of content have you shared about
your work life through social channels?”

[check each that apply] Product promotions,

discounts or deals

Job postings Product information

Daily workplace life Community involvement

(e.g. office pics)

Compan
accor%aph);hments/news

Source: Altimeter, Employee Survey, Global Average, Q1 2016, n=185




ldeas MUST be interesting & relevant sales-y




Gowtham Parasuraman, CHRL «

Akhunov Hussain Haider Al
HRPA Toronto Chapter (Hu

iman Resources Professional Association)
HRPA - Human Resources Prof i

e #1 - Use BIG pictures - preferably
original photos. Give credit (tag)
the person who took the photo.

e Example @name of person

Empression (@&

o marketing services company



o #2 - Tag people, companies, and
groups within part of your post.
This method is ideal to "gain
people's attention” by providing a
"virtual tap on the shoulder”.

e Example @name of person and/or
@name of organization

eeeeeeeeeeeeeeeeeeeeeee



o #3 - Explain your links. Avoid just
posting the link with the image
with no commentary / insights by
you.

People want read or watch (video)
what you think of the supporting
piece of content.

Empressmnf@




Derek Fuchs = 1<t

r tn 2t Aare s ’ ~4 ~ ~$n Y .y alhetdba wandh 2 avar 4 ~la +hhat e A Py
ey INVestors - we nave jJust updﬁ.:.? the website with a new articie that a y

unique offering to clients of the Fuchs Team. The article provides some perspective

n what to consider when the family cabin is being passed to the next generation or

even outright sold.

+ ~ \ e ¢ 1 nr tho ciim thic 100 ~tale 1 ' 4
vou will be enjoying the sun this weeke ‘\i al

sitting around the family campfire.

)ging a few of my connections in the Real Estate business as I'm sure you're
discussing this topic regularly and may find the article interesting; Alex Wilkinson
Mike Phelps, Karen Lesser, Pat Eslinger, Michael Grabmuller, Chris Forsyth, Randy
Keylock, Jan Gosse, Paul Devlin.

Enjoy your long weekend wherever you'll be and

information.

€ Derek Fuchs i3
&¥o Assodiate Portfolio Manage

https://derekfuchs.ca/latest-news/

o 5

o {4 - Post links in the comments
section. DO NOT include links to
websites, articles, video in the
body of your post.

Add the links in the comments
section with a note "link in the
comments section”.

Empression &
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#5 - Increase your engagement
with video.

me and see Angela Payne and | at the HRPA Executive Impact Forum on May

Post the video natively (directly to
LinkedIn) vs. adding the embedded
link from YouTube.

Empressmn&@

o marketing s ces company



THE KEY SECRETS TO
MAKE THAT KILLER
FIRST IMPRESSION. |

AS AN
ORGANIZATION.




e 56% of candidates check out a company
page after they've been alerted of a job ¢
opening.

19

Empression &

e 46% of candidates are more likely to
respond to your InMall if connected to an
employee of your company.

Source: LinkedIn



Why do so many companies forg-et about their 44 ‘_
Company LinkedIn Pages!

It's a no brainer!

E mpressuon
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[I’_:[ &; = l_E Q ( Reactivate

Home My Network Jobs Messaging  Notifications Me * Premium

LA G (R AN

Fdelman

Marketing and Advertising + 204,236 followers

1 See all 6,647 employees on Linkedin =3

Overview Jobs 4 Life 6

Kim McLaughlin
| empower owner-operators with digital ...

E3 View job openings at Edelman

Ad [
About us 3 Recent update 5 See all

Since 1952, Edelman has profoundly shaped the ways that
companies and brands communicate. In the early years, we
defined modern public relations.

Kim, explore jobs at Edelman that match
your skills

Today, with more than 65 offices and 5,000 employees
partnering with 2,000 of the world's leading clients, we are
redefining PR as communications marketing. We partner with
many of the world’s largest and emerging businesses and
organizations, helping them evolve, promote and protect their 2018 Edelman Trust Barometer California ...




e KEY function of the company
page is to attract and interact
with our audience.

e Build a dynamic marketing tool
vs. ‘About Us' Page; move people
to take action.




e |mages and video can grab
attention better than text-based
communication.

e Rotate your banner every 6
months; support season
campaigns, teams & events.




e 150 characters or less supported
by a thought provoking question.

e Tell your audience exactly what's
in it for them in as few
characters as possible.




o Fvery single piece of content that
is shared about your organization
+ share an update from another

source + share 4 pieces of
content written by others.




3 TIPS
TO CREATING AN
EMPLOYEE ADVOCACY
PROGRAM THAT
WORKS. =

S~

Empression (€
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e (ne of the main reasons why some
employees choose not to share anything
about their work on their personal social
media channels is because they’re unsure
if they’re allowed to mention the company
they work for at all, or they’re afraid of
going against company guidelines.

e (ives them a clear framework of what
exactly they can post about.

Empressuon%&
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Photo credit:

Do this...

Berespectful of others and accepting of
differing viewpoints.

Be factual and authentic about what you

share.

Respect the privacy of people in your social
network.

If you receive criticism or comments about the
content you share, respond in a respectful
manner. Offer clarification orcontact the
individual privately.

Consider whetheryou want to create separate
accounts forpersonal and professional use.

Offer advice or servicesthrough private
messages after they have made aninquiry.

Nathan Durplao

Don’ts...

Don’‘t be inflammatory or abuse social media.

Don’t misrepresent yourselforthe services you

can provide.

Don’t share personal informationin public
forumssuch as open Facebook, Twitteror
Instagram posts.

Don’t shame, embarrass or confront an
individual ifthey offer negative criticism
about content you have shared.

Don‘t share inappropriate, private or sensitive
[ ! t |
content.

Don‘t give personal financial advice in open
forums.,



o This will make it easier to measure the
success of your program and a clearer
path of how to go forward.

e For example, set the goal of having X
employees posting brand content on
social media at least once a month by a
certain date, or your number of social
shares in a set period of time.

Empressuon €
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Measuring Success of Social Media Engagement

Growth in the number of social followers 60.2%
mpacton webste et )

Number of leads from social channels D 39.6%

Increase in social "chatter” about your brand _ 38.5%

Increased impressions of company sponsored
content P 32.4%

Increase in revenue/ financial impact _ 251%

Number of employees "buying in" to social

engagement _ 21.7%
We don't measure the success of social media h 4.6%

engagement ¢

Individual post metrics §1.6%

Not currently engaged k 11%




¢ They should also be active on social
media, preferably posting business-
related content on their accounts already.

o Your program will be more effective if you
offer some kind of incentive or benefits.
Gift cards, shout outs for most active
advocates.

Empressuon%&
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REVEALING 5
LINKEDIN HACKS YOU
MAY NOT HAVE
KNOWN
BEFORE.

N

Empressnon €
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FREE WEBINAR ON BILL 148

To register, visit peoplebrightconsulting.com

4
PeopleBright

e

Hilda Gan, CHRP, CHRL - 1st Kevie Carr -« 2nd
Helping Businesses minimize HR Risks, Recruit, Manage, Engage and Retain their Human Resources Professionals Association

Talent & Create Strong Workplace Culture HRPA - Human Resources Professionals Association * The George Washington University - C..
People Bright Consulting Inc. « University of Toronto

Markham, Ontario, Canada * 500+ &

— =N |
=N

Toronto, Canada Area « 373 88

m Kevie's Profile

[f}] Hilda’s Profile T ’ |
linkedin.com/in/kevie-carr-50980519

linkedin.com/in/hildagan

Empression (&
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Customize your linkedin url.

Empressmn?@
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IAVED 5. KHAN

Javed S. Khan, CD

| empower you to gain attention with commaon-
sense marketing that has a purpose and works
over time. Strategic Marketer | International
Main Stage Speaker

EMpression: A Marketing Services Company -
York University

Aurora, Ontario, Canada - 500+ connections
About &

Marketing is about solving real problems for
real people....

LEE MOFE

Javed 5. Khan International Sp...

Your Dashboard £r ALLS
= § sl

Privata fa wr
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IAVED 5. KHAN

Javed S. Khan, CD

| empower you to gain attention with commaon-
sense marketing that has a purpose and works
over time. Strategic Marketer | International
Main Stage Speaker

EMpression: A Marketing Services Company -
York University

Aurora, Ontario, Canada - 500+ connections

About

Marketing is about solving real problems for
real people....

Javed 5. Khan International Sp...

Your Dashboard £r ALLS
- N e

LU BRI TR TS 1Us1er P

{ Settings

Account Privacy Communications

Edit your public profile

Who can see your email address
Choose who can see Your ema
on Linkedin

Share job changes, education changes, and
work anniversaries from profile

Choose whether your network is notified

Profile viewing options

Choose whethear you're visible or viewin
ate mode

Manage active status

Choose who can see when you are on Linkedin

Who can see your connections

Choose who can see your list of connections

Viewers of this profile also viewed

Chonse whether ar not this featire annears

pression

o marketing services company



Javed S. Khan, CD

| empower you to gain attention with commaon-
sense marketing that has a purpose and works
over time. Strategic Marketer | International
Main Stage Speaker

EMpression: A Marketing Services Company -
York University

Aurara, Ontario, Canada - 500+ connections
About

Marketing is about solving real problems for
real people....

Javed 5. Khan International Sp...

Your Dashboard £r ALLS
= § sl

LU BRI TR TS 1Us1er P

{ Settings

Account Privacy JAds Communications

Edit your public profile
»ose h ur profile apy

engines

Who can see your email address
Choose who can see Your ema 1
on Linkedin

Share job changes, education changes, and
work anniversaries from profile

Choose whether your network is notifie

Profile viewing options

se wheather you're visible or viewin

ate mode

Manage active status

Choose who can see when you are on Linkedin

Who can see your connections

Choose who can see your list of connections

Viewers of this profile also viewed

Chonse whether nr not this feature annears when

- oTn L IRERLTR T

{ Edit public profile
i“ 3ack to Linkedin

Edit your custom URL

Personalize the URL for your profile.

www.linkedin.comfinfjavedskhan &

Edit Content

This is your public profile. To edit its sections,
update your profile.

Edit contents

Edit Visibility
You control your profile’s appearance for people who
are not signed in to Linkedin. The limits you set here

atfect how your profile appears on search engines,
profile badges, and permitted services like Outlook.

Learn more

A

Preview your public profile

pression

o maorketing services company



WE MAKE ON LINKEDIN?
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m‘ & Message ’ More... ‘
= Mammoet

@ Harvard University

J. Alberto Mendoza P - 2nd

Human Resources Business Partner

Puslinch, Ontario, Canada - 500+ connections - Contact info

Diane O'Ball BA, CHRL, CPM - 2nd

Senior Human Resources Professional

Newmarket, Ontario, Canada -

500+ connections -

Contact info

’ 8 Message H More... ‘

gly Aurum Window Cleaning &

=== Property Care - A Gold...
Seneca College of Applied
Arts and Technology

1 the rlght braln.
Amaa ryafivity. A frwe sparit, | im pasaiion.
Yeurning. Sesvenally. | arm (e soom) of ribring Leughtee:
Fan Laste. Thgfeting of saeul bemeath bare foes.
1r8 [ngvement, Vived ceinrs.
Lo the wre Vo i oo a0 emyey Comvis,
1 toundiess b Art Poetrv. | esvee Lot &
1am everything | wasted (0 be.

MI & Message H More... ‘

Home Trust Company

Brittany Geldart - 2nd
HR Coordinator at Home Trust Company

Humber College

Toronto, Canada Area - 500+ connections - Contact info
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Connect & Me e o
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Personalize your invitation
request on your mobile device.




{ Q Stephanie Dimitroff, CHRL

*

Stephanie Dimitroff, CHRL - 2nd
Human Resources Professional

City of Toronto - University of Guelph
Toronto, Ontario, Canada - 370 connections

[ «t & Message | More... |

Highlights

2 mutual connections
You and Stephanie both know Darry
Darbey and Marion Tripp

You both worked at AIM Trimark
Investments

Stephanie worked at AIM Trimark
Investments after youl started

A

pression
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Stephanie Dimitroff, CHRL

{ Q Stephanie Dimitroff, CHRL

| . . . ! Share via private message
Share via...

Follow

Stephanie Dimitroff, CHRL - 2nd

Human Resources Professional

Personalize invite

City of Toronto - University of Guelph

Toronto, Ontario, Canada - 370 connections Report or block

Highlights

2 mutual connections
You and Stephanie both know Darry
Darbey and Marion Tripp

You both worked at AIM Trimark
Investments

Stephanie worked at AlM Trimark
nvestments after you started

pression
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Q Stephanie Dimitroff, CHRL Stephanie Dimitroff, CHRL

Share via private message Include a message to Stephanie? (optional)

Share via... ﬂ Ex: We know each other from...

Follow

Stephanie Dimitroff, CHRL - 2nd
Human Resources Professional Personalize invite
City of Toronto - University of Guelph
Toronto, Ontario, Canada - 370 connections Report or block

Send Invitation

Highlights

2 mutual connections

"‘x You and Stephanie both know Darry

»" Darbey and Marion Tripp

You both worked at AIM Trimark
Investments

Stephanie worked at AlM Trimark
nvestments after you started

pression
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Extend your LinkedIN Headline.

Empressmn?@
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#marketwithpurpose

JAVED S. KHAN

stay memorable | not forgettable

—

| empower you to win the industry with common-sense
marketing that works. Strategic Marketer | International
Speaker

EMpression: A Marketing
Services Company

York University

See contact info

See connections (500+)

e 120 characters for your
headline on your desktop.

Empression (&
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Empressuon.

stay memorable | not forgettable

JAVED S. KHAN

| empower you to gain attention with common-sense
marketing that has a purpose and works over time. Strategic
Marketer | International Main Stage Speaker

e 120 characters for your
‘ headline on your desktop.

f.

¥ |

e Extend the characters from
@ 120 to approx. 200

EMpression: A Marketing characters |f you ed|t on your

Services Company

York University mObile deVice.

See contact info

See connections (500+)

Empressnonl@
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Change your public profile visibility.

Empressmn?@




BEFORE CONNECTING

You can control your profile's appearance to
people who aren't logged in or connected with you.

Empression
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Alex M. « 2nd 24 Web Store Alex M. « 2nd 24 Web Store

COO & Software Engineer at 24 Web Store ORIt SEat b COO & Software Engineer at 24 Web Store University of South Alabama

ok, e Yl See comtact info lew York, New Yor} {2] See contact info

500+ connections

[ 500+ connections '
Ignore More... ‘ @Acceptecl Ignore More...

We specialize in developing, designing, and reimagining complex web applications for established We specialize in developing, designing, and reimagining complex web applications for established
companies. Whether it's a customer-facing website that needs an update, an internal tool that could companies. Whether it's a customer-facing website that needs an update, an internal tool that could
benefit from a workflow redesign, or an existing app that needs ongoing maintenance — we make it hap... benefit from a workflow redesign, or an existing app that needs ongoing maintenance — we make it hap...

BEFORE CONNECTING AFTER CONNECTING

You can control your profile's appearance to People can only see your profile picture and

people who aren't logged in or connected with you. branded background after they connect. Empression

a marketing services company
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JAVED 5. KHAN

ay e ible | PO abie

oor...Javed S. Khan, CD .......
| empower you to gain attention with
common-sense marketing that has a
e and works rtim
rketer | International Main St

icer, Vice President
Aa i

About

Empression!
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Empoession i
el

(]
Javed S.Khan, CD .......

| empower you to gain attention with

common-sense marketing that has a

purpose and works over time. Strategic

Marketer | International Main Stage Share job changes, education changes,
Speaker and work anniversaries from profile
EMpression: A Marketing Services Company - Choose whether your network is not

York University

nections

Profile viewing options

@ President
Marketi...

Manage active status

Who can see your connections

0

About

Empression!

o marketing services company
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Empoession i

e by

Javed S.Khan, CD .......
| empower you to gain attention with
common-sense marketing that has a
purpose and works over time. Strategic
Marketer | International Main Stage
Speaker
EMpression: A Marketing Se Company -
York University

Aurora, Ontario, Canada . 500+ connections

& Only recruiters

About

T e e T WOV PSS —

Edit your public profile

Who can see your email address

Share job changes, education changes,
and work anniversaries from profile

ose whether your network 1s not

Profile viewing options

Manage active status

Who can see your connections

{ Edit public profile
in Back to Linkedin.com @

update your profile.

Your profile's public
visibility

hlic profile

Empression (@
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Javed S.Khan, CD .......

| empower you to gain attention with
common-sense marketing that has a
purpose and works over time. Strategic
Marketer | International Main Stage

Speaker

EMpression: A Marketing Se 5 Company -
York University
Aurora, Ontario, Canada . 500+ connections

Open to job opportunities

Chief Marketing Officer, Vice President

Marketing, Senior Director Of Marketi...
details

& Only recruiters

About

T e EoR gt

{ Settings

Account | Privacy

Edit your public profile

¥ L S —

mmunicatic

Who can see your email address
; —_— d

ca ur email addr

Share job changes, education changes,
and work anniversaries from profile

whether your network 1s notifiec

Profile viewing options

Manage active status

Who can see your connections

{ Edit public profile
in Back to Linkedin.com @

update your profile.

| Edit contents

Edit Visibility

Your profile's public
visibility

Basic (required)

Preview your public profile

{ Edit public profile
in Back to Linkedin.com @

canne

) All LinkedIn members

© Fublic

Il Link

Preview your public profile




LinkedIN's "Find Nearby" feature.

Empressmn?@
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| empower you to gain atten
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E_'q.- |".sq‘_|!
IAVED 5. KHAN
a1 mmir shle | nal gt tabée

Invitations

Brent Wagner, CFA

| empower you to gain attenti
common=-sense marketing th:
purpose and work

eter | International Main S A~

b

People with similar titles

ompany -

Aurora, Ontario, Canada - zonnections

Frank Carnevale Garnet O. Powell,
Open to job opportunities Award-Winn MEBA, CFA
Chiaf ffi \ica Presi Executive] ¢ ! resident & CEC

via
¢ €.

Connect Connect

About

A
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X Nearby

JAVED 5. KHAN
Invitations See all1 .
.enns Javed §. Khan, CD .......

Brent Wagner, CFA
B Inspir The A

...Javed 5. Khan, CD ..

| empower you to gain attention with
common-sense marketing that has a
purpose and works over time. Strategic
Marketer | International Main Stage T A
Eﬁ (=

ok

People with similar titles ou in your area

EMpr on: A Marketing Services Company -

York University
Aurora, Ontario, Canada - 500+ connections ‘

Frank Carnevale Garnet O. Powell,
: - MBA, CFA

Where is everyone?

en you

Connect

About

A

Empression({
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....Javed S. Khan, CD
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Empressionfli . L

P . ol g Manage my network
JAVED 5. KHAN
ar g bl | na | Fyspeinbie

No pending invitations Manage all

People you may know from k Univ

| empower you to gain attenti o

common=-sense marketing th: b

purpose and work in ‘
eter | Internati 3

Mike Ross Morma-
ompany - Chief Bus June Wilson
! ; -

Aurora, Ontario, Canada - zonnections

Open to job opportunities
Chiaf ffi \ica Presi
Of Ma

Connect

About

A
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Javed S. Khan,CD .......

| empower you to gain attention with
common-sense marketing that has a
purpose and works over time tegic
Marketer | International Main Stage
Speaker

EMpression: A Marketing Services Company -

York University
Aurora, Ontario, Canada - 500+ connections

b apportunities

ceting Officer, \
nior Direc

& Only recruiters

About

A

Manage my network
Mo pending invitations Manage all

People you may know from York University

Norma-
June Wilson

Connect

Add contacts

Scan QR code

Find nearby (OFF)
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Javed S. Khan, CD

| empower you to gain attention with
common-sense marketing that has a
purpose and works over time. Strategic
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"Before | meet someone for the first
time, | send them a link to my
profile...I send my profile in advance
because | think it will establish the
right expectations. Looking at my
LinkedIn profile is a lot like meeting

me.

Artie Isaac
Vistage chair, CEO coach, and creativity trainer. Empression

ooooooooooooooooooooooo



e Understand the new landscape.

e Ultra informed consumer 24/1/365.
e [echnology doesn't discriminate.
o Like it or not, first impressions matter.

Empressmn.




e Understand the new landscape.

e Ultra informed consumer 24/1/365.
e [echnology doesn't discriminate.
o Like it or not, first impressions matter.

o The key secrets to make that killer first impression.

e 5 absolutes of your linkedin profile & 7 of your company page.
e Have more than presence - start posting & engaging consistently.

e What is "real” great content

Empressmn.




e J3tips to an effective employee advocacy program.

e Social media guidelines, set goals, and identify employee influencers.

Empressmn.




e J3tips to an effective employee advocacy program.

e Social media guidelines, set goals, and identify employee influencers.

e Revealing LinkedIn hacks you may not have known before.

e (Customize your linkedin url.

e Personalize your invitations.

e fxtend your linkedin headline.

® Public profile visibility should be for everyone.

e “Find nearby" feature. Empression 3B




-Steve Jobs
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@EMpressionMktg | #marketwithpurpose

Javed S. Khan
416-889-6069 | javed@empression.ca






y 5ACIever Ninja Hacks that will
"Up Your LinkedIn Game" as a HR Professional.

A conversation with Javed S. Khan




