
Playing the Game of

STORYSELLINGSTORYSELLING
Make a deeper emotional connection  
with your potential customers

• Reveal your company’s unique point-of-view
• Simplify your message
• Provide story context; take sales to the next level

BUSINESS STORYTELLING TRAINING

WHY STORY 
SELLING?
We are feeling animals. 
That is why it is critical to 
make your potential 
customers feel emotion.

All of your messaging: 
be it social media, 
public relations, blogs, or 
public speaking, all need 
to come from a solid 
ground of storytelling in 
order to make an impact. 

We show you how to 
make your stories not 
only more interesting 
and effective but easier 
to produce.

Customers are on 
information overload. 
If you grab them with 
something that is worth 
their time and interest, 
they will be grateful.

Storyselling ignites 
emotions that lead to 
action.

Games We Can Play
We will take your marketing and sales team step-by-step through 
our proven exercises. Some examples include;

STORY NORTH STAR®
Understanding your company’s key values is essential to 
communicating your story. The Story North Star® exercise 
acts as a navigation tool and simplifies all messaging.

STORY ARCING
We will show you how to draw diagrams of your stories that 
map out a stasis, inciting incidents, rising action, climax, 
falling action, and resolutions that will grip your audience.

THE 4C’S
The four “C’s” of successful story selling will identify the 
Curiosity, Characters, Conflict for you and your customers, 
so you can start a Conversation.

These games, and more, will unlock the potent story elements 
needed to create a powerful marketing force.

Doug Motel is an award-winning storyteller who 
has been helping people and organizations learn 
through the lens of play for more than 25 years. 
He is the author of 101 Marketing Tips and Toddler 
Wisdom—Five Powerful Things You Can Learn 
from Watching 2-Year-Olds. His events motivate 
individuals, businesses, and organizations to 
dissolve obstacles to success.


